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This Axel Arigato Sustainability report is created each year
for our customers, colleagues, business partners, and
shareholders. The annual report will outline the work that
has been achieved over the last 12 months, the challenges
we have faced, and the progress we have made. We will also
share what opportunities lie ahead for the coming year. With
this, we hope you will gain a strong understanding of the
dedication we have in our work with sustainability.

A LIMITATION ON THE INFORMATION PROVIDED IN THE REPORT EXISTS. THE DATA YOU WILL FIND IN THIS REPORT CAN ENTER INTO THREE DIFFERENT CATEGORIES: SOME DATA WILL COVER THE SEASONAL DISTRIBUTION,
SPRING-SUMMER AND AUTUMN-WINTER 2021 (DESIGNATED BY SS21 AND AW21). OTHER DATA WILL COVER THE CALENDAR YEAR 2021, FROM JANUARY TO DECEMBER. FINALLY, DURING SPRING 2021, WE DID OUR FIRST CLIMATE
REPORTING OF THE ENTIRE COMPANY FOR THE REPORTING YEAR 2020. THIS INCLUDES SCOPES 1,2, AND 3, ALL ACCORDING TO THE GHG PROTOCOL. FOR THIS REASON, OUR CLIMATE - AND SUSTAINABILITY REPORTING YEAR
IS NOT SYNCHRONIZED. THESE RESULTS WILL BE PRESENTED IN THIS REPORT. WE HAVE TRIED TO BE AS TRANSPARENT AS WE COULD WHEN WRITING THE REPORT FOR THE READER TO UNDERSTAND THE INFORMATION.
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Dear readers,
2021 has been a year of tremendous growth and adversity. With
changing circumstances and the evolving agenda of Covid-19,
adding unprecedented complexities to many industry operations,
this past year has required intense evaluation and reflection on
every aspect of our business. 					
We have realized that our initial strategy during the inception
of our business back in 2014: Drop of the Week, is one of the most
vital sources for creating a successful, sustainable, and future-proof
business. Furthermore, our commitment to sourcing, manufacturing,
and producing our products within Europe has played a crucial role
in allowing us to scale, smart. The partnership we have with our
suppliers is of the utmost importance to us. Together, we share the
mutual responsibility to adapt to the UN’s goals for sustainable
development and use this as our collective roadmap going forward.
Strengthening these bonds with our suppliers has resulted in some
very positive changes, such as the transition to renewable energy
across many production facilities. Looking back at the last 12 months,
we are proud of the work we have achieved. We have gained great
insight into our entire value chain through our climate measurement
efforts and our partnership with BCOME and STICA. Not only has
this given us a precise understanding of our entire supply chain, but
we have also empowered our customers to make better-buying
decisions by allowing this information to be made public and
accessible. We believe the best way to transform this industry
for the better is by letting consumers make educated decisions
in their purchasing. We welcome this coming year with great
confidence, seeing opportunities and setting a solid commitment to
reduce our climate impact.
Albin Johansson,
Founder and CEO
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In 2014 when the brand was launched, the response was
immediate, and Axel Arigato swiftly gained traction from fans
worldwide. During the first year of business, the brand gained
customers from over 100 countries and has received over
800K followers and counting across social media. Subsequent
collections, including entry into the women’s footwear market in
June 2015 and the launch of the first ready-to-wear collection in
March 2017, have added to the company’s streak of success, with
increased global sales and extensive press recognition.		
								
Axel Arigato manages to remain on top of the fast-paced
and rapidly changing digital sphere by using its innovative design
model to release one new style every week. Instagram has been
crucial in reinforcing its direct-to-customer approach and has
allowed for a dialogue with consumers – a strategy that’s resulted in
a fiercely loyal customer base worldwide.				
								
As part of its ongoing international expansion strategy,
Axel Arigato is carried by a select range of prestigious retailers,
including Le Bon Marché, SSENSE, Harvey Nichols, Harrods,
Neiman Marcus and Selfridges. The first-ever flagship store opened
in Soho, London, in September 2016, and now has physical stores
in six countries across Europe and UAE and is present online in 134
territories worldwide. Within the next year, Axel Arigato will continue
to challenge online-offline norms and expand its physical presence
in key cities.

Axel Arigato
In A Few Figures 2021
Founded in 2014
Total Workforce 140
92% increase since 2020
10 stores
66% increase from 2020
240 active wholesale partners
30% increase from 2020
885K followers on Instagram
35% increase from 2020

AXEL ARIGATO SUSTAINABILITY REPORT 2021

Highlights

8/45

No More plastic for Footwear				
Starting with our AW21 collection, we have removed all
single-use plastic bags in our footwear packaging. 		
Emission mapping					
2021 was the first year of measuring our climate
impact for the entire business, including scope 1,2, and 3. The
methodology includes all our direct and indirect emissions,
both upstream and downstream.				
							
Xchange
Xchange platform is a separate online ecosystem
where Axel Arigato customers can buy and sell pre-loved
Axel Arigato products. The site was launched in December
2021, where we can see a rapidly growing interest from our
customers.							
							
Transportation offsetting
			
We are now offsetting for 100% of our outbound
transportation towards customers.  We know offsetting is
not the route forward in order to decrease our emissions, we
believe these carbon compensation programs only will cover
the unavoidable emissions generated by our online shipments.
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140 Employees
10k+ People working supply chain
Sold to 134+ countries
A network of 885K followers
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Vision: Create the present, shape the future, inspire
generations
Our entire business and sustainability strategy
is based on the above vision statement. By empowering
ourselves with industry innovation, technological
improvements, and increased transparency into our supply
chain, we will be creating the present, pushing the industry to
shape the future, and hopefully, inspire generations to come.
Being a part of an ever-changing world, where
digitalization is constant, dissolving national borders and
building a more connected world, one needs to be aware
of the rapid changes and become agile enough to adapt.
Being a native digital fashion brand, we have always had
the focus to democratize the luxury footwear industry. We
have continuously propelled ourselves to be a ‘peoplepowered lifestyle brand’ through constant conversation
and interactions with our community. We believe the new
generation doesn't want brands to tell them what they should
look like, instead invite them into a community with likeminded people.					
Strategy
Axel Arigato aims to reconsider every part of its
production process and pledges to make positive changes
for the betterment of the planet. Our long-term goal is to
integrate sustainability into every aspect of the brand and
day-to-day business. Minimizing the impact is a never-ending
journey, and the goal is to continue to scale our business
while reducing our emissions by 30% per item produced
from now until 2025. Axel Arigato’s work starts and ends
with the product, developing high-quality pieces that have a
lifespan of years, not seasons.
							

Progress						
This year, we feel more confident than ever in our
direction and how to deliver upon our set targets. This
has been supported by our partnerships with STICA and
BCOME, which has allowed us to better understand our
climate impact, and how to measure it, in accordance
with globally recognized methodologies. We can now fully
grasp the complexity of our product lifecycle, studying our
industry from a larger perspective, measuring individual
objectives against the wider climate and political agendas. In
a joint force together with STICA (Swedish Textile Initiative
for Climate Action), we share and exchange information
and practices to support change across the entire
fashion industry.
Our aim for 2022 is to gain further insights into our
supply chain and see where we have the most substantial
opportunity for improvement. We have already seen
significant progress with many Portuguese suppliers shifting
to solar energy for their facilities.
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The Sustainability Department consists of a team
of two. Our responsibility is to identify sustainability risks,
report them to senior management, and handle them
together with relevant functions. We also identify areas and
projects for improvement while supporting the creation of
long-term value and fostering a culture of sustainability within
the organization.
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Stakeholders
Many roles and functions co-exist, both internally and
externally, for our business to thrive and grow. The only way
to develop and make changes happen is by working together
while listening and respecting others’ perspectives and
sharing experiences.
Understanding the expectations of our stakeholders,
their needs, and their opinions are essential. Creating a
good relationship will help us build a company that people
enjoy working at, that customers would be excited to follow,
and that partners would be attracted to. We believe having a
solid social responsibility is the basis for a healthy and robust
engagement, and we aim for that.

Colleagues
The people dedicating their days to our business are our
main pillars, creating the company’s prosperity. They bring
their diverse knowledge and experience to the table where
they excel in our business through our shared values. It’s our
responsibility to empower them with the support they need
to grow and learn, both as individuals and team members.  
Owner and Investors
Through the lens of our owners and investors, we raise the
bar of standard within our organization. We push ourselves
to evolve towards a more structured and scalable foundation
with their support.

Stakeholders Survey
Business partners
Top 3 improvements to focus on for 2022 for our stakeholders: In our day-to-day work, we collaborate with our suppliers. We
challenge one another to exceed customers’ expectations.
62% placed this as the highest priority –
Many of them have been strong supporters of our business
Environment at production sites, e.g., Water, chemical,
since the inception of our brand. We stand on common
energy, and waste management.
ground to grow and increase quality, both functionally and
with transparency and traceability.  
59% Placed this as the 2nd most important topic –
Increasing the use of sustainable materials in products.
Customers
Last, but most certainly not least significant are our custom48% Placed this as the 3rd most crucial topic –
ers. The reason for our existence, or co-existence as we
Climate efficient transport all along the supply chain.  
see it. Their support is what makes our business. With their
engagement directly with us, we feel confident that we will
develop our product to meet the market.
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Some key areas have been highlighted by this
To move forward in a good sustainable direction, we
have worked on a risk assessment of our supply chain and
work,and we have summarized them in the following table.
organization. 							 We will address all the mentioned risks in this report.
							

Area						
Identified risks

Action

Chemicals

Hazardous chemicals in production
and in products.

Chemical restriction list
Favour suppliers in Europe
Regular testing of products by suppliers or by Axel Arigato

Animal welfare

Unnecessary harm done to animals

Ethical Sourcing Policy
Favour certifications e.g RDS, RWS, LWG

Raw material
Availability and price increase
The availability and cost of raw materials fluctuate due to the pandemic, extreme weather events etc.
						
						
Continuously review supplier base and purchasing methodology, evaluate buying material in bulk
Air pollution, water pollution

Pollution during material extraction,
production, and transportation

Opt for materials that are extracted in an sustainable way (certifications for example)
Avoid non-necessary transportation
Favor certified factories (ISO 14001 e.g)
Work with organization to calculate emissions and reduce them				

Energy management

Energy waste

Work with suppliers on renewable energy and energy efficiency

Waste – End of life

Products ending up in landfill

Invite customers to repair, recycle and donate
Offer donation alternatives and repairing program

Countries classified as Risk

Potential social and environmental risks

Strong auditing and control plan
Code of Conduct

Corruption and bribery

Corruption in the supply chain
Falsified certificates or reports
Biased purchasing

Purchasing policy
Code of Conduct
Ethical Sourcing Policy

Growth and high rate of new recruitments

High workload, onboarding,
and introduction process.

Set a wellness and health strategy
Digitalization for better efficiency
Mandatory training for managers and launch of a “buddy system” to assist new employees’ introduction.

Equal rights and opportunities

Diversity, Equality and Inclusion needs
to be present on all levels

Updated Policy on equal rights and opportunities
Mandatory training in equal rights and opportunities
Unconscious bias training for recruiting managers
Equal pay analysis and actions
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The 2030 Agenda for Sustainable Development
and the 17 goals that were developed by the United Nations
member states in 2015, serve as a clear framework for
developing our strategy and roadmap.

1

2

3

4

5

6

Below you can see the main action and goals that we
have identified as our focus points.

7

8

9

10

Business model "Drop of the week"
Covid 19 precaution

12

13

5.1

8.7-8.8

12.8

3.9

6.1

8.7

12.4

6.3

15.5

12.4

14.1

FSC certified packaging
5.1
10.3

Zero-tolerance against discrimination and harassment

10.4
8.3
8

STICA

12.6

Xchange

12.8

Bcome

15.5
15.1-15.2

Equal Rights and Opportunities Policies and trainings

Communication

17

7.2

Chemical managment

Sustainable office and physical work environmen

16

7.2

Solar power at suppliers

Work-life-balance

15

3.9

COC and policies for suppliers

Gender Pay Equality Survey

14

12.5

Renewable energy in own operation

Sourcing of organic cotton and GOTS certified cotton

11

13.2

13.3
13.2-13.3

17.16
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We have always been known for our breakdown and
shattering of the traditional seasonal system by introducing
a system of weekly drops. Our brand serves a type of interest
that’s percussive, a cultural cadence rather than an industry
one, and a consumer with a multi-directional identity.
The Drop of the week model has been in place for
many years, and apart from the inventory-related questions,
it also helps Axel Arigato contribute to more conscious
buying. By launching after a weekly drop schedule, the brand is
placing the customer at the focal point for product creation
and using constant customer feedback to develop new and
improve existing styles.
								
								

That way, it makes sure that the future products will
comply with the customers’ wishes, and it ensures there
will be less dead stock. Through the interaction with our
customers and through our work with mapping our supply
chain and environmental impact, we have identified our
key areas to work with. Below, you will find the areas and
challenges we see and how we strive to reduce our impact.

Materials And Products
Through the year of assessing our climate impact, both on a business and a product level, we learned a lot more in detail
about how our choices of material and processes impact the environment. We have, with these results, set a solid ambition
to source alternative materials that has a lower environmental impact.
Production
Regardless of the production country, we operate with a local sourcing strategy, Meaning that the materials should be
sourced locally or in proximity when possible. We strongly believe that a local sourcing-production supply chain is more to
our advantage, reducing transportation, lead times, and air pollution.
Transportation
When we consider the supply chain, one significant aspect and source of pollution is transportation. Our short supply
chain, primarily European, implicates short transportation distance mainly through road transport. However, working with
e-commerce, we are responsible for improving this operation.

AXEL ARIGATO SUSTAINABILITY REPORT 2021

18/45

Materials and Production

  Portugal 86%

Shoes 80%

Turkey 7%

Fleece 11%

China 3%

Jersey 5%

India 1%

Outerwear 2%

Romania 2%

Accessories 1%

Vietnam 1%

Underwear 1%

We always keep sustainability on top of our minds
while designing our products in the sense of a long- lasting,
timeless product that meets customer expectations and
is not just created for the sake of it. All our products in the
collection have a clear purpose, and we know for whom we
design them for. With this vision, we also aim for the best
possible product quality, ideally by using durable, highquality fabrics from sustainable resources.
We have seen strong growth in our ready-to-wear
collection during the past year, with an increased number
of styles strengthening our range. With this, our production
volumes have increased in Turkey since last year, previously
contributing to only 2% of our total volumes, while now 7%.
Portugal remains our primary production market with 50%
of the total ready-to-wear volumes. Through our Lifecycle
assessments with BCOME, we have learned that the
environmental impact is less in Turkey than in Portugal for
our cotton items. As the supply chain is shorter, cotton lint
and yarn can be sourced locally, limiting transportation. We
will further strengthen our sourcing strategy and source
as locally as possible for each product category with this
knowledge.
We developed some new styles during the year for
our footwear collection, where technical production was
required. We found the best option in Romania and Vietnam
with this requirement, where bonding and knitting machinery
are more specialized. The remaining 97% of our production is
in Portugal.

97% of our Footwear production is in Portugal.
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To support our sourcing team, we developed a
material sourcing tool. We have classified the materials
from the most favorable (level 1) to the less desirable ones
(level 3). This classification considers environmental criteria
such as water and land pollution or carbon impact level and
ethical matters such as reliability of the supply chain and
animal welfare.

Our goal for 2025 is to 100% source fibers or materials from
levels 1 and 2, or their sustainable alternatives.
With an overview of all materials that were used in
production during 2021, we can estimate that 90,4% of our
ready-to-wear productions were made with level 1 fibers. The
remaining 9,6% was manufactured with level 3 fibers.

Go for it

Okay

Avoid

Sustainable Alternatives

Recycled cotton GRS  
Organic cotton GOTS
Organic cotton from 		
Regenerative agriculture

Organic Cotton

Conventional Cotton

TencelTM Modal (by Lenzing)
Kapok Fibers

Recycled Wool

Alpaca, Yak, Certified wool, Merino
RWS, Cashmere GCS, Mohair RMS
Only, Organic wool GOTS

Conventional Merino
Conventional Cashmere

Recycled Silk

Organic Peace Silk
Ahimsa Silk

Conventional Silk

Recycled linen/hemp
Organic linen/hemp

Conventional Linen/Hemp

Recycled polyester GRS  
E.g Seaqual
Recycled polyamide GRS  
E.g Econyl, Q Nova

Bio-based synthetic fibers

Virgin Polyester

EcoveroTM (by Lenzing)

Certified Viscose

Viscose/Rayon

TencelTM Lyocell (by Lenzing)
SeaCellTM

Lyocell

Metal Free 		
Vegetable Leather			
Recycled Leather

Certified Leather LWG

Conventional Leather

Leather alternatives with a high content
of natural material PinatexTM, Apple
skin, Mushroom, Grappe, Banana

Recycled PU

Virgin PU

Recycled Leather

Certified Down RDS
Recycled Filling

Conventional Down
Polyester Fillings

Kapok Padding

Recycled and Certified down

Tencel Lyocell
Ecovero
Bambo Linen
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Cotton

Recycled Feathers
We chose to use real duck down as a filling material
for the filling of our puffer jackets. We understand that
industry practices aren't entirely safe or healthy for all
animals. However, with natural down being the best insulating
material available, we favored it over polyester padding.
To meet our Ethical Sourcing and Animal Welfare policy at
the same time, our demand for high quality, we sourced a
recycled duck down coming from Europe. This low-impact
down is extracted from different products – including
garments, blankets, and pillows – cleaned and then
reused in new items, like our puffer jackets. This down
has multiple properties as it’s recycled. Naturally, it has a
low environmental impact and prevents animal harm. It is
also certified by both GRS for its recycled origin and RDS
because it is completely traceable, and the well-being of
animals is guaranteed.
Recycled Polyester
The work done with STICA and BCOME over the year
Available in different weights and finishes, polyester 2021 also brought to our attention that recycled feathers
fabrics offer a wide range of possibilities to help build more
used as padding are more than 75% less impactful in terms of
technical products. For instance, this is the primary base
carbon emissions than conventional polyester padding. This
material of our puffer jackets. Nevertheless, we chose to
knowledge reinforced our positioning using recycled duck
favor polyester fabrics made using recycled plastic wastes.
down, both from a quality and environmental standpoint.
The positive outcome of doing so is two-fold. It cleans our
							
natural habitat, such as the ocean and other ecosystems,
Wool
while encouraging waste sorting and recycling. Additionally,
For our collections of 2021, we started to introduce
it reduces fossil fuel resources and does not encourage the outerwear products made from wool or wool blends. We
manufacturing of more fossil fuel-based fibers.
consider wool to be a fantastic material, partially because
All our recycled polyester fabrics are certified by the of its natural properties of insulation, but also due to the
GRS, which guarantees the origin of the waste material used. luxurious look and feel. As the share of our collection made
It also ensures compliance with traceability management,
with this material will increase for the coming seasons, we
social and human rights, and environmental practices.
will intend to also make sure we follow the road we are taking
with our other main fibers and start sourcing sustainable
								 fibers alternatives. We will consider both fibers coming
								 from a certified supply chain, but also investigate the use of
recycled wool fiber
							
As a response to the environmental concerns
associated with conventional cotton agriculture, including
chemical usage and the social conditions of workers in
the cotton fields and supply chain, we decided in 2020 to
increase the use of organic cotton fibers in our collections.
We believe that sustainable attributes should be supported
by worldwide recognized certification. Therefore, for our
organic cotton, we have chosen to work with the GOTS as
this certification guarantees the organic origin and ensures
compliance with traceability management, social and human
rights, and environmental practices. During 2021, 98,3% of
our cotton garments in collection have been manufactured
with GOTS certified fabrics. This represents 85,3% of our
overall ready-to-wear production.
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Leather
Since inception, we have taken a stand to use
leather as the primary material for our footwear products.
Not only is leather a material of high quality, when properly
manufactured, it is also recognized as one of the most
luxurious materials available for shoe manufacturing. Bovine
leather is strictly a by-product of the meat or dairy industries,
where hides are considered waste and would be thrown
away if tanneries would not repurpose them.  
The leathers we use come entirely from European
cattle, particularly calf and bovine. We have strict
requirements for the sourcing of hides and consider their
origin and the care given to the animals. No exotic leather is
ever used in our collection. We use an embossing technique
to replicate the look and feel to achieve this aesthetic. You
can find more information with regards to our requirements in
our Ethical Sourcing and Animal Welfare policy.
Environmental concerns are often associated with
the production of finished leather, such as pollution of
land, water, and air, or high carbon emissions. Our leathers
are predominantly sourced from Leather Working Group
(LWG) certified factories. This is a membership organization
for brands, suppliers, leather manufacturers, and other
stakeholders within the leather manufacturing industry. The
auditing program certifies leather manufacturing facilities
based on their environmental compliance regarding pollution,
energy resources, and their performance capabilities with
producing high-quality leather and offering a fully traceable
supply chain. Finally, LWG also ensures that the working
conditions in the production units are ethical and socially

Case Study:

Leather
Having traceability as our main objective for
sustainability, we are proud of our work with sourcing leather
for our footwear. In 2021, The majority of our main leather
came from one leather supplier. The supplier is rewarded with
a LWG Gold certificate, with a C grade, meaning they own all
processes from raw hide until finished goods are transported
to our manufacturing sites. Throughout their production
facilities, they operate their production with renewable energy.
Below you can see the split between the countries from
where they purchase the rawhides.

Country

Weight (KG)

France

11.97%

Ireland

47.25%

Poland

2.77%

Spain

24.60%

Sweden

2.00%

United Kingdom

11.41%

Total

100%
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Early 2020, we had targeted that 100% of our
leathers will be coming from Leather Working Group audited
tanneries as a long-term goal. This achievement should first
concern all the tanneries providing the main leathers, namely
plain leather and suede leather.
For 2021, we observed that we increased the
number of suppliers providing us with secondary types of
leather where we actively have been sourcing suppliers with
LWG certificates.  
Overall, our results for 2021 are getting closer to our
target of sourcing 100% of LWG certified leather.

When it comes to the grades of the leathers, we aim
only to favor the highest rewards, Gold or Silver gradings.
Another classification aspect of the suppliers depends on
the number of processes they perform in-house, within their
premises, on the leather.
Level C is the highest level so far, meaning all of the
processes from rawhide are done by the suppliers we buy
the leather from. Therefore, we target the optimal goal to
source Gold leathers from suppliers classified as level C.

2020*

2021

Material

Suppliers

LWG

Suppliers/tanneries

LWG

Leather suppliers, all included

9

67%

11

72%

Main leather supplier, i.e Plain or Suede leather
for upper or lining

6

83%

5

80%

Secondary leather suppliers, small element
or embellishment

3

33%

6

67%

Grade

2020*

2021

Gold

44%

36%

Gold Level C

33%

27%

Silver

22%

27%

Bronze

Nb: The above values and data for 2020 have been updated during 2021 with the latest information to provide more accurate and comparable data.

10%
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Soles
The sole is an essential element of every shoe. Not
only in terms of design but also due to its environmental
impact, given its fossil fuel origin. Therefore, after working
closely with our main outsole supplier during 2020, we have
increased the amount of recycled rubber in our classic
cup soles to 20% pre-consumer waste. The sole quality
is unchanged, and its characteristics are identical to the
original version. Because of the percentage of recycled
material they contain, those outsoles have gone through the
Recycled Claim Standard (RCS) certification during 2021.
This guarantees the final content of recycled material and
its origin and production process.
In 2021 we introduced our EVA outsoles, used for
our Apex shoes. This sole is a bio-based and renewable
substitute made from sugarcane. The asset of this
sugarcane-based material is that it is made out of 100%
renewable sources. Furthermore, sugarcane grows in
Brazil, where rainfall usually tends to its water needs. It is
also estimated that sugarcane plants capture 2.5kg CO2 for
every kilogram of final material produced. Additionally, the
raw material production process is self-sufficient in energy,
as crop wastes are used for combustion.
We offered EVA-based outsoles with a 10% to 50%
sugarcane bio-based component with this vital initiative.
During 2022, we plan on investing in other rubber
alternatives that are less impactful than fossil-fuel-based
rubber, such as natural rubber for example.

SEAQUAL®
The SEAQUAL® polyester material was introduced
in 2021. Where it, for instance, has been used for the upper
of our Genesis vintage. SEAQUAL® is not a regular recycled
polyester material. SEAQUAL INITIATIVE is a unique
collaborative community that works with ocean clean-ups
worldwide, with a particular focus on the Mediterranean Sea
and the west coast of Africa.
Currently, SEAQUAL INITIATIVE works with NGOs,
fishermen, authorities, and local communities to help clean
our oceans and collect wastes such as marine litter from
our beaches, ocean floors, rivers, and estuaries. It is then
sorted into different material types, and the plastic portion
is cleaned and transformed in Europe into Upcycled Marine
Plastic. This new raw material is fully traceable and used to
manufacture sustainable fabrics and products. SEAQUAL
INITIATIVE estimates that for every kilogram of SEAQUAL®
YARN produced, between 600g and 1kg of marine litter
is cleaned from our oceans. We believe that using such
material for our footwear products has a very positive
impact.								
							
Chemicals
Sourcing and manufacturing in Europe almost
guarantee the absence of controversial substances. We
have provided our suppliers with a list of restricted chemical
substances (RSL). This standard is related directly to the
final customer’s health and environmental preservation.
It also aims to protect the life of the workers at factories.
We also perform due diligence testing, both on final
products, and at the production stage, to ensure that our
requirements are strictly followed.
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We aim to develop and produce our collections
together with suppliers that not only share our passion for
making solid products but are also committed to doing so in
an ethical manner.
Since the creation of our brand, we have always
worked with a small number of carefully selected suppliers
that are mainly based in Europe, many of whom we have
grown together with since day one. The reasons to keep
our products locally in Europe were many. We felt we could
work more hands-on with the development as we needed
while working with suppliers in Europe. We pride ourselves
in creating premium, high-quality products, working with
superior material sourced in Europe. Physical presence in the
development process has been essential to achieve the level
we strived for.
It has always been essential to build a solid relationship with the people who make the manufacturing of
our products possible. To create even more vital support
for all our suppliers, we have three team members based in
Portugal spending their days on the ground to provide our
suppliers with the support needed.
Regardless of the production country, we operate
with a local sourcing strategy, which means that the materials
should be sourced locally or in proximity when possible. We
strongly believe that a more favorable local sourcing-production supply chain reduces transportation, lead times, and air
pollution. Further, it also allows small inventories of bulk raw
materials in the factories.
For the importance of health and safety, Axel Arigato
has set a Code of Conduct to ensure high working conditions. These requirements include, but are not limited to, fair
wages, reasonable working hours, a ban on child and forced
labor, and the right to a trade union. Axel Arigato also has a
zero-tolerance policy against discrimination of any kind, as
well as for bribery and corruption. This you can read more
about in our Code of Conduct, published on our Corporate
sustainability page.

Traceability
In 2021, we kept working thoroughly on mapping our supply
chain. The BCOME project has been a vast pusher in this
direction, as traceability of all the components and the
supply chain is necessary to calculate the products carbon
impact with reliability.
Overall, our understanding of our supply chain is
significantly extended. Some differences show between
our knowledge of the footwear supply chain and the Readyto-Wear one. This would be explained by the fact that our
supply chain for our footwear products is relatively short and
located in Europe and only a limited amount of raw materials
comes from outside the EU. On the other hand, in the case of
the Ready-to-Wear supply chain, the raw materials are more
dispersed globally, particularly the case of cotton, which
can't be harvested in Europe. The same limitation occurs for
sourcing recycled polyester yarns, for example. This indisputably complexifies the supply chains and their mapping.
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The below table indicates the mapping done on the
respective supply chain for the 2021 collections.

We will enforce ourselves for the 2022 collections to
increase this knowledge of our supply chain, to reach 100%
for all Tier 2 and at least 60% of Tier 3 for Ready-to-Wear.
For that, we plan to monitor and invest more in the sourcing
of the materials.

Product Category

Tier 1
Manufacturing

Tier 2
Fabric

Tier 2
Dyeing

Tier 3
Yarns / Raw Material

Packaging

Footwear

100%

100%

N/A*			

75%

100%

Ready-to-wear

100%

75%

75%

45%

100%

* Most of the material sourced for the footwear category do not go through such wet process
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With our production in Europe, we have discovered
challenges and limitations. Our need for technical production
and material has pushed us to source and develop
some styles in Asia. Some of these specific countries
are considered high-risk countries. We are aware of the
difficulties in such regions, and we continuously work to
improve our onboarding and social audit routines, especially
in these countries. The following tables and charts will
explain how we organized our supply chain during 2021.

Country

Number of
Factories

Risk* (Yes/No)

3
2
2
1

Yes
No
Yes
Yes

3
1
1

Yes
Yes
No

6
1
1

No
Yes
Yes

Clothing
Turkey
Portugal
China
Romania
Accessories
China
India
Portugal
Footwear
Portugal
Vietnam
Romania

* We base our assumptions on the Countries risk classification from the Amfori organization, whose mission is to offer holistic trade, social and environmental services to improve brands' global sourcing strategy. The organization
determines the risks related to governance in sourcing countries. These indicators include several criteria, such as Voice and Accountability, Political Stability, Regulatory Quality, and Control of corruption. A country is classified
as a Risk country if it grades under 60 points.
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Transportation

INBOUND
29%

Factory

OUTBOUND
Warehouse

71%

5.6%

40%

90.2%

60%

4.2%

-

0.02%

-

End-Customer
+ Retail

When we consider the supply chain, one big aspect
and main source of pollution is transportation. It is a great
deal when it comes to carbon emissions. Our short supply
chain, mostly European, implicates short transportation
distance, and mainly through road transport. Here is a
summary of the different shares of transportation for the year
2021, split between inbound and outbound. 			
             In 2021, we offset 100% of our outbound transportation
towards customers. The transportation services we work
with engage in projects that contribute to sustainable
development. We mainly work with transportation companies upholding these carbon compensation programs to
cover the unavoidable emissions generated by our online
shipments. We focus on reducing our outbound transport to
its minimum by selecting the less impactful shipment options
and offering our customers better alternatives for deliveries.
            The offsetting program UPS Carbon Neutral covers all
our customer deliveries by UPS, including retail, wholesale,
online, and return shipments from customers back to the
warehouse. We have been part of this program since June
2020, achieving carbon offsetting through different projects
such as reforestation, landfill gas destruction, waste- water
treatment, and more. UPS represents approximately 40% of
our outbound shipments.
Ready-to-wear

Air
Truck
Sea
Rail
Total

Footwear

Truck
Air
Sea
Rail
Total

15%
81%
3%
1%
100%
97%
2%
1%
100%
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We think it is essential to care for our packaging
and the distribution of our products to customers. The
reporting of our annual activities within Sweden in 2021 has
revealed a quantity of almost 33 tons of packaging, including
delivery cardboard boxes and materials used for product
wrapping, like shoe boxes and plastic bags. The packaging
is necessary to protect the goods we are transporting,
but we tend to use recyclable or recycled materials for all
packaging. Most of our paper and cardboard packaging,  
including hang tags and product wrapping paper are FSC
certified; The Forest Stewardship Council. FSC ensures
managing the world's forests to maintain biological diversity
and benefit the lives of local individuals and workers. FSC
can provide different labels, depending on the origin of the
sustainable materials used to make the finished and labeled
product. We strive to work with FSC certified packaging fully
and eliminate all unnecessary packaging in the future.
In 2021, we removed our tissue paper delivered with
the folded, ready-to-wear products, and we see it as a good
step towards saving resources. All secondary packaging like
care labels and neck labels are produced in

recycled polyester. To not compromise with the quality we
demand from our packaging, we found LDPE plastic bags
to be the best option on the market because of the solid
infrastructure to recycle the material and put it back in the
production loop. Each shoe has been placed in an LDPE
recyclable plastic bag before, but we removed the plastic
polybag, starting with AW21, to minimize the use of plastics.
We are still using this packaging for some shoes because
of the products' transportation and fragility, but we strive to
develop other sustainable solutions.
We believe that options exist to reduce the use of
virgin plastic materials. At the supply chain level, we will
maintain a high level of recycling at the warehouse and
reduce at its minimum the number of materials used. We are
currently planning to use polybags made from recycled LDPE
for our Ready-to-Wear products and reduce their sizes, to
decrease the amount of plastic we use. We also aspire to
launch paper bags and wood hangers in our retail stores
in the future. With that said, we look forward to exploring
innovative ideas to use the best packaging alternatives.

Footwear

Certification

Recyclable

Shoe Box

FSC

Yes

Tissue Paper

FSC

Yes

Individual Plastic Bag

-

Yes (removed, starting AW21)

Plastic Bag

-

Yes

Hangtag

FSC

Yes

Shopping Bags in Store

FSC

Yes

Cardboard for delivery

FSC

Yes

Ready-To-Wear
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Minimizing our impact is an ongoing commitment.
Through partnerships with STICA and BCOME, we can
create more accountability within the fashion industry and
work together to find solutions that minimize impact and
foster a more sustainable industry. During spring 2021, we
did our first climate reporting of the entire company for the
reporting year 2020. This includes scopes 1,2, and 3, all
according to the ghg protocol. For this reason, our climate
and sustainability reporting year is not synchronized
			
STICA
Issues concerning the environment are at the top of
our agenda. Following the 2015 Paris Agreement, we pledge
to reduce our carbon emissions by 2030 drastically. To meet
these goals, we have partnered with STICA (Swedish Textile
Initiative for Climate Action), which provides us with the
knowledge and methodology of Carbon emission calculation.
The purpose of STICA is to support the apparel and textile
industry in the Nordic region to reduce greenhouse gases
in line with the 1.5°C warming pathway, as outlined by the
United Nations Framework on Climate Change and the Paris
Agreement. Ultimately STICA aims to ensure the Swedish
and Nordic textile industry does more than its share well
before 2050.

With their support we can measure and calculate our
impact, enabling us to create solution-orientated roadmaps.
We follow the Greenhouse Gas Protocol methodology,
which means we cover scopes 1, 2, and 3: our own emissions
and energy use, as well as emissions from the full supply
chain, this is the first time doing so. For 2019 data was only
collected for our scope 1 and 2 where this year was set as
our base-year. However, as data quality improves each year,
we have therefore recalculated our base year according to
the corrections. This explains the updated figures for 2019
compared to those published in our previous report.		
             As our supply chain is quite short, we have been able to
generate a great deal of actual data, 86%. This is important
for our continuous work and truly understanding our own
unique supply chain and not relying on estimated industry
data.
Scope 3 Item

2020 Data

%

Purcashed Goods & Services

2693,6

81.9

Tier 1: Manufacturing

197,5

6

Tier 2–4: Material & Textile Production

2282,3

69.4

Packaging Material

213,9

6.5

Transport & Distribution

5533,2

16.2

Emissions tCO2

2019

2020*

Air Freight

308,9

9.4

Scope 1

2.6

5.5

Sea Freight

3,1

0.1

Scope 2

52.9

47.4

Train Freight

-

0

Scope 3

N/A

3234.4

Road Freight

221,2

6.7

Total Emissions

55.5

3287.2

Other

3,2

0.1

Third Party Warehouse

2,3

0.1

Refrigerant Leakage

0,9

0

* 2020 was the first year the mapped and measured our scope.3 emissions.
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2020 Emission results

Scope 1

Scope 2

Scope 3

Company operated cars

Electricity consumed in offices, stores,
and warehouses

Purchased goods and services (representing
tier 1-4 and packaging materials)			

District heating consumed in offices, stores
and warehouses

Transportation and distribution (upstream
& downstream)

Refrigerant leakage

Energy (electricity, heat and fuels) consumed
in third party warehouses, concession stores,
and other facilities
Fuel and energy related activities

0.2% 1.8%

98%
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With the help of the sustainability platform BCOME,
we are also looking at the broader impact of our products.
BCOME performs life cycle assessments of our products
to create a more responsible and transparent supply chain
and awareness to the customers.				
								
Methodology
For calculating our products impact, the methodology
used is based on both the European requirements of the
Product Environment Footprint guideline (PEF) and the ISO
standard 14040. Using this complete methodology, BCOME
analysed all the materials used for making the products
and considered all the manufacturing processes. They also
include the transportation means and the packaging that is
used to carry the materials between the different suppliers.
The final product impact determined using this methodology
reflects the overall environmental impact of the supply chain
associated with the production of this item and allows us to
understand where there is room for improvement.
Ready-To-Wear

Kg of CO2 eq Per Product/Pair

Hoodie

7,2

Puffer Jacket

13,5

T-Shirt

3,0

Outerwear

35,1

Knitwear

25,0

Footwear

Kg of CO2 eq Per Product/Pair

Sneaker Average

11,9

Average 100% Leather

13,7

Average 100% Textile Upper Shoe

6,5

Average Mixed Material

15,9

Findings
The product impact calculation is a great tool to be
used with our STICA project. It allows us to get a slightly
more profound and precise overview at product level and
understand which products bear the most significant part
of our environmental impacts. This calculation provides us
with the full product background and contributing elements
that make one product more sustainable than the next.
Internally, this knowledge is precious for us, as it helps us
make better choices when we choose materials, suppliers,
transportation modes, or packaging. That is a great challenge
for any brand. It involves heavy work of traceability of the
supply chain to assess the impacts correctly and reduce the
number of assumptions made during the calculation. Luckily,
Axel Arigato's supply chain is small and local. Therefore, this
exercise, even if not easy, is manageable. Consequently, we
can set actual targets and objectives in our supply chain, as
we are not working with many assumptions but instead facts.
These results are available online on most of our bestselling products for our customers to have the opportunity of
buying with full awareness of the product impacts, origin, and
composition.
Ready-to-wear

34 styles assessed during 2021

Footwear

69% of the styles were assessed during
2021
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What's Next?
Axel Arigato will keep its effort on reducing its carbon
impact and working at the product level. Therefore, if no
data is already available internally, all new products will be
assessed. We will keep offering the customers the knowledge
and awareness they deserve by providing all these results on
our online website. In 2022 we will consider improving this
tool to make it even more efficient and accurate.

MARATHON

      This could be by, for example, considering the
energy efficiency of the factories involved in the different
manufacturing processes. At present, this data is not
considered in the calculation. By using actual data coming
from our factories, the impact of the products will be
more precise.
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Our Xchange marketplace is a separate online
ecosystem, where our customers can buy and sell used Axel
Arigato products. Since its inception, our brand’s purpose
has been to create items with quality and durability in mind,
focusing on sustainable options and material innovation.
Today, we know that our products do not always reach their
full potential post-purchase; often, there are many more miles
to be walked before the shoes or garment have reached its
final destination. As a result, more than 70% of the items
produced within the fashion industry end up in landfills
across the globe. By creating the Xchange platform, we allow
customers to resell their pre-loved Axel Arigato items by
offering a solution to extend the life of our products. We can,
in that way, reduce the need for placing new items on the
market and pushing the planetarian resources beyond its
capacity.  

As a socially driven brand that inserts our community
into the buying experience by utilizing social media, the
addition of a pure peer-to-peer platform was a natural
evolution for our brand. Besides encouraging customers to
sell pre-owned styles, the platform also allows us to offer
exclusive samples and past seasons. As Xchange develops,
it will provide different collaborations with artists who will
customize the samples before reselling them, creating a new
category of vintage and new items.  
Built to provide a solution for the consciously minded
consumer, the Axel Arigato Xchange platform will also be
a hub for the brand’s global community. It is about creating
a brand that adapts to our community and customers’
changing needs and being agile enough to provide solutions.
Community is at the heart of everything we do, and now with
the Xchange platform, we can unite our global community
through the lens of buying better and buying smarter together.
By forgoing seasonal collections and engaging with the
community directly, we aim to democratize the fashion market
by placing the customer at the center of what we do – and
in the case of Xchange, the one driving the conversation
forward.

“As a D2C business, it’s important that we extend the
lifecycle of our products to nurture our community and
grow our business in a sustainable and conscious way”
Max Svärdh, Creative Director & Founder.
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At Axel Arigato, we believe that, on an industrial level,
way too many products and goods are discarded daily. We also
think that products should not be thrown away or destroyed
if the items still can be used. The Fashion industry is still
known for its insufficient waste management systems, and we
often mention the lack of recycling at the end of the lifecycle.
A considerable source of virgin waste would also be overproduction. Today’s textile production exceeds the customer’s
demands, and we believe continuing the over-production is
irresponsible and short-sighted.
Since the brand’s origin, we have addressed the overproduction issue and integrated it directly into our business
model. We want to provide our customers with the options to
experience and engage in a circular fashion. Therefore, like all
other brands and companies, we need to extend and value our
products reaching their end of life. Our general mantra “repair,
reuse, recycle” provides a simple guideline of what to work on,
and we implement it on all products, including samples, claims,
returns, and faulty products.
Repair
Our sales team in our stores is trained to prolong
the lifespan of our products by providing customers with the
best care instructions possible, suitable for the products we
sell. We also encourage customers to add care products to
their purchases because we believe adequately maintained
products will last longer. Our internal policy allows our stores
to handle customer returns that require repairing the products.
Professionals, such as local cobblers, solicit fixable products.
As a result, around 160 pairs of shoes have been mended
during 2021. We think it is equally essential to take care of
a preowned pair of shoes and a brand-new pair of shoes to
reach a more sustainable consumption culture. At Axel Arigato,
we offer the repair option to store customers, but we also
aspire to provide online customers the service as we advance.
								

Reuse and recycle
The concept of Reusing means considering different
aspects. One aspect is to encourage customers to give
away products instead of disposal and offer products a
second chance of being used. Another Reuse aspect is the
management of second-choices products and samples.
Although we are doing our best to produce high-quality
products, they will unavoidably reach their end. Brands within
the fashion industry face one more difficulty: the large number
of samples required to create and develop a collection. This
year, we have addressed these issues by collaborating with
Human Bridge and launching our online reselling platform,
Xchange.
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Human Bridge
The longevity of products is always determined when creating
products and selecting materials in the design stage and
development process. Nevertheless, although doing our best
to produce durable products, we need to have a solution
for the product when reaching the end of life. In April, we
strengthened our collection and recycling management
program when Axel Arigato started a partnership with the
Swedish aid organization Human Bridge to optimize the
longevity of second-hand products, samples, claims, single
shoes, etc. By collecting and delivering well-disposed used
textiles, the organization creates better conditions for people
in vulnerable countries and fairer distribution of resources.
Human Bridge begins with sorting out the products to
determine the condition. Then, all wearable materials get
delivered to Africa, Eastern Europe, the Middle East, or
Asia, and the remaining items are recycled. Around 335
pairs of shoes have been shipped to Human Bridge from our
headquarter during 2021. Single shoes are separated and
sent out to a partner that matches the single item by type of
shoe, size, and color. At the moment, all claims collected in our
stores are sent to Human Bridge via our partner warehouse in
Sweden that actively participates in recycling activities. Human
Bridge is our first cooperation, and we wish to move forward
on this end-of-life matter by investigating local organizations
in other countries where we have stores. As for 2021, we admit
that we are late on the in-store services subject. However,
we will move forward during 2022 and offer our customers
garment collection services directly in our stores for local
companies to reuse and recycle.

Perspectives
This year, we have focused on the product end-of-life by
expanding our work with reuse and recycling. We introduced
our new online platform, Xchange, and partnered with the
organization Human Bridge to prolong our products’ life and
handle items the right way. We are very excited and proud to
have implemented a long-lasting system for
all our produced items. Nevertheless, we are still trying to find
local recycling and reuse operations in all countries, including
establishing garment collections in all our stores. We admit that
we are late on this end-of-life subject. The main reason was the
limitation of recycling and revalorization
possibilities for leather goods. Unfortunately, this limitation still
exists, but we believe that we will find solutions and contribute
to possible technology development next year to move forward
on this matter.
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Equal rights and opportunities

Total Workforce: 140

Axel Arigato always has and always will encourage
diversity, promoting equal rights and opportunities for everyone. Our vision is to create a safe space where ideas and
people can grow and prosper together. We want to ensure that
everyone, regardless of background, is treated with respect
and can operate within a positive organizational and social
working environment. Within the Axel Arigato community,
different opinions and perspectives are heard, valued, and
respected – we strive to create a space in which everyone
feels welcome and included.

Permanent: 116
Net Job Creation: 37
Staff Turnover: 15.38%
59% Women of the
total workforce
56% Female Managers
37.5% Women
Senior Management Team

Our work in practice 				
iNot only does our Equal Rights and Opportunities agenda link
to Sustainable Development Goal 10, but also to The United
Nations Declaration of Human Rights, which states that “We
are all born free. We all have our own thoughts and ideas. We
should all be treated in the same way and these rights belong
to everybody, whatever our differences.”
More than just words, we put this into practice by
providing employees with mandatory training within this field.
It is also an important part of the induction for new employees
and leaders. Our policies and routines have also been aligned
with the Equality Acts of the countries in which we operate.
A high level of knowledge and education about Equal Rights
and Opportunities is a priority for us and embedded within our
everyday processes.
	

Employee Resource Group
This year, we created an employee resource group that
focuses on DEI (Diversity, Equity, and Inclusion). We are optimistic that this group will be able to support and challenge the
ongoing DEI work. Part of the group’s work was to establish
our DROP values, which are outlined below.
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Axel Arigato believes in Diversity, Respect, Openness,
and Passion. Together, these four pillars create our DROP
Values and epitomize the culture and community we want to
represent, both internally and externally. They also help us
in our continual pursuit of equal rights and opportunities.

In order to put these values into action, we have linked them
to some of our main People & Culture processes, such as
performance evaluation, recruitments, induction, offboarding,
and leadership training. We truly believe in our values and want
them to be seen, heard, and acknowledged.

Diversity

																
We welcome, embrace, and appreciate people from different backgrounds, cultures, and walks of life. We value diverse perspectives and believe that our differences are a strength. At Axel Arigato, we seek opportunities to make a variety of voices heard and
take an active stance in cultivating a diverse environment.

Respect

																
We show respect towards our colleagues, partners, and the communities in which we operate, as well as the environment and
planet, too. Respect means being empathetic, compassionate, and caring in all situations and interactions – it is a fundamental
ingredient in making Axel Arigato a positive platform. This also encompasses self-respect and reminds us to acknowledge our
limits and know that it is ok to stand up for ourselves.

Openness

																
We encourage everyone to co-create a safe space for ideas, solutions, and creativity. At Axel Arigato, we nurture a culture of
collaboration, where everyone contributes and listens to one another, welcoming new and different perspectives.

Passion

																
We are a team of innovators, dreamers, and doers that are driven by passion, celebrate talent, and reward excellence. Passion
is what drives us daily – it leads us to pursue and achieve greatness in our industry. With passion, we inspire and motivate each
other.
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Equal Pay for work or equal value
Our principle is that everyone, regardless of gender,
has the right to equal pay and opportunities and that no one is
subjected to discrimination of any kind. At Axel Arigato, this is a
priority, and we constantly monitor compensation and benefits
to prevent any gender bias that could lead to pay gaps. For us,
this is a natural part of our strategic work with DEI (Diversity,
Equity, and Inclusion) and allows us to build a culture in which
everyone can thrive.
Leadership trainings
We know that excellent leadership is integral to a
healthy working environment. It promotes the psychological
safety of employees and ensures they feel seen, heard, and
respected. Therefore, we have invested a lot of resources
into our leadership training and created a new induction
program for new leaders. Through this, we aim to enhance
the skills of our leaders in their day-to-day activities, ability to
provide adequate support, and promote equal treatment, while
maintaining psychological safety within their teams.

The Unbiased recruitment processes
Axel Arigato is an equal opportunity employer and
values a diverse workforce. We believe that our differences
are a strength and that by bringing together our individual
perspectives and backgrounds, we make magic happen
Therefore, we always perform competency-based
interview processes to minimize the risk of unconscious
bias. We continually challenge ourselves when defining
these competencies to ensure that we are open to different
skillsets and knowledge, allowing a variety of personalities and
backgrounds the possibility to join the Axel Arigato world.
During the year, we trialed an automated screening
process to minimize the risk of bias even more so. We also
ask our candidates not to include their age or picture in their
application. To train our leaders, we presented an introduction
to unbiased recruitment – something we will explore further in
2023, along with offering a mandatory unbiased recruitment
workshop to all new leaders.				

Working with corporate social responsibility and
supporting the local and global community is natural for us and
Sustainable work environment
in aliginment with our values. There are many initiatives within
At Axel Arigato, we provide our employees with the
our company. We are proud that we encourage all employees
support needed to gain a healthy work-life balance, to ensure to volunteer one day per year within an organization of her/his
that they get the most out of their careers. We do so by offering choice. We welcome interns and during the year interns have
activities throughout the year, including free yoga classes and been almost 10% of our workforce, as we see collaboration
paddle.
with universities and other educational institutions as crucial.
We also worked with various organizations
Prevent Mental health problems
								
Preventing mental health problems, stress, and promoting
								
wellness are important parts of our Wellness Strategy. To
								
support this, we offer free webinars focusing on stress
								
management and resilience and provide leaders with
								
mandatory training in stress management.
								
We also offer our employees anonymous consultations with
								
therapists when needed and provide Occupational Health
								
Care.  
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Working with Corporate Social Responsibility
and supporting our local and global communities aligns with
our values. As a result, we have many initiatives within our
company.
At Axel Arigato, we work with various organizations
and take pride in the fact that we encourage all employees to
volunteer one day a year within an organization of their choice.
We also welcome interns – during the year, they account
for almost 10% of our workforce. We see collaborating with
universities and other educational institutions as crucial.

Local Community Engagement
Axel Arigato always has and always will encourage
diversity in all forms. Our vision is to create a platform where
ideas and people can grow and prosper through the power
of community and inclusivity, in a work environment in which
everyone feels valued, seen, and heard. No matter where a
person comes from or what they look like.
We believe that our differences are a strength and
that by bringing together our individual perspectives and
backgrounds, we make magic happen. For this reason, we
support various organizations that help those having a harder
time entering the job market. We do so by offering support with
CVs, interview training, internships, and giving presentations to
those who may have relocated for work, offering guidance and
support. We see these as important factors when it comes to
diversity, equity, and inclusion.  
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Material Certification

For our 2021 collections, we have been using different fibers or materials from level 1, which have been certified
by independent organizations. We believe that internationally
recognized certifications reinforce the trust of our customers towards our product and provide them with a better
understanding of the sustainable assets associated with the
materials used or manufacturing processes.
Below is an overview of the certification you can find
within our 2021 collections, both garment and footwear.

Product

Fibre

Certification

100% Organic Cotton

GOTS
Global Organic Textile Standard

100% recycled polyester

GRS
Global Recycled Standard

100% recycled down feathers

GRS
Global Recycled Standard
RDS
Responsible Down Standard

20% recycled rubber

RCS
Recycled Claim Standard

100% responsibly sourced leather

LWG
Leather Working Group
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All the 17 UN Goals are divided into sub-goals.
Because we cannot be directly implicated in all those areas,
we have selected specific sub-goals where we think we can
act. They are presented below.
3 Good health and well-being
3.9 By 2030, substantially reduce the number of deaths and
illnesses from hazardous chemicals and air, water, and soil
pollution and contamination.
5 Gender equality
5.1 End all forms of discrimination against all women and girls
everywhere.
6 Clean water and sanitation
6.1 By 2030, achieve universal and equitable access to safe
and affordable drinking water for all.
6.1 By 2030, improve water quality by reducing
pollution, eliminating dumping, and minimizing release of
hazardous chemicals and materials, halving the proportion of
untreated wastewater, and substantially increasing recycling
and safe reuse globally.
7 Affordable, reliable, sustainable, and modern energy
7.2 By 2030, increase substantially the share of renewable
energy in the global energy mix.

							

8 Decent work and economic growth
8.3 Promote development-oriented policies that support
productive activities, decent job creation, entrepreneurship,
creativity, and innovation, and encourage the formalization
and growth of micro-, small- and medium-sized enterprises,
including through access to financial services.
8.5 By 2030, achieve full and productive employment and
decent work for all women and men, including for young
people and persons with disabilities, and equal pay for work
of equal value.
8.7 Take immediate and effective measures to eradicate
forced labour, end modern slavery and human trafficking and
secure the prohibition and elimination of the worst forms of
child labour, including recruitment and use of child soldiers,
and by 2025 end child labour in all its forms.
8.8 Protect labour rights and promote safe and secure
working environments for all workers, including migrant
workers, in particular women migrants, and those in
precarious employment.
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10 Reduce inequality within and among countries
10.3 Ensure equal opportunity and reduce inequalities of
outcome, including by eliminating discriminatory laws, policies
and practices and promoting appropriate legislation, policies,
and action in this regard.
10.4 Adopt policies, especially fiscal, wage and social
protection policies, and progressively achieve greater equality.
12 Responsible consumption and production
12.4 By 2020, achieve the environmentally sound
management of chemicals and all wastes throughout their life
cycle, in accordance with agreed international frameworks,
and significantly reduce their release to air, water and soil
to minimize their adverse impacts on human health and the
environment.
12.5 By 2030, substantially reduce waste generation through
prevention, reduction, recycling, and reuse.
12.6 Encourage companies, especially large and transnational
companies, to adopt sustainable practices and to integrate
sustainability information into their reporting cycle.
12.8 By 2030, ensure that people everywhere have the
relevant information and awareness for sustainable
development and lifestyles in harmony with nature.
13 Climate action
13.2 Integrate climate change measures into national policies,
strategies, and planning.
13.3 Improve education, awareness-raising and human and
institutional capacity on climate change mitigation, adaptation,
impact reduction and early warning.
14 Life below water
14.1 By 2025, prevent and significantly reduce marine pollution
of all kinds, from land-based activities, including marine debris
and nutrient pollution.

15 Life on land
15.1 By 2020, ensure the conservation, restoration and
sustainable use of terrestrial and inland freshwater
ecosystems and their services, in particular forests,
wetlands, mountains, and drylands, in line with obligations
under international agreements.
15.2 By 2020, promote the implementation of sustainable
management of all types of forests, halt deforestation,
restore degraded forests and substantially increase
afforestation and reforestation globally.
15.5 Take urgent and significant action to reduce the
degradation of natural habitats, halt the loss of biodiversity
and, by 2020, protect and prevent the extinction of
threatened species.
17 Partnerships for the goal
17.16 Enhance the global partnership for sustainable
development, complemented by multi-stakeholder
partnerships that mobilize and share knowledge, expertise,
techno- logy and financial resources, to support the
achievement of the sustainable development goals in all
countries, in particular developing countries.

